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ABSTRACT

Thrift shopping is an economic course of action between youngsters nowadays, as the wants and desires are increasing
day by day but the income of consumers are not increasing consistently. Thrift shopping perceives an immediate flash
in popularity in the past few years which is a combination of different economic groups, cultural backgrounds and
environmental conditions. Thrift shopping has added numerous benefits whereas less no. of drawbacks. In the recent
years it has been overviewed by its affordability amongst consumers who are not ready to pick up the expensive clothes
rather they want good looking attires at discounted price, thrift shopping is undoubtedly a sustainable alternative as it
scale down the pollution.

The aim of this research is to study the buying behavior over thrift shopping amidst the youngsters aged between 18-
24years of the Bhopal, Madhya Pradesh. This will be done through survey method by interviewing people through a
guestionnaire. The outcome of this research will be economic accessibility for the consumers as they can save money
for their future endeavors.
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INTRODUCTION

A. Global Scenario

Thrift shopping also termed as second hand clothing is globally accepted by all the income groups and many people are
encouraging this trend, there are numerous factors affecting thrift shopping as per the wants and desires of people.
Thrift shopping is undoubtedly an affordable option for the people who don’t want to spend large amount of money on
clothing. This gives variety of clothing after spending small amount of money. With the help and encouragement of the
government, people are growing more conscious of environmental conservation and thrift shopping reduces pollution
so people are buying second hand products. There are some vintage items available at thrift stores, which adds to the
nostalgic vibe. Additionally, it sells clothes that was formerly popular but is now regarded as vintage. Japan is a
country that encourages bargain shopping, and its inhabitants are inspired by bohemian fashion. Additionally, it
supports the Harajuku, a vibrant and cheerful street fashion trend. When it comes to vintage or thrift store shopping,
London is the fashion capital. Designer items as well as certain locally branded goods are welcome at this store. Some
niche markets are well-known for their antique apparel and goods from thrift stores. Thrift shopping in USA creates a
big confusion between opulent and the pre-owned goods.

B. National Scenario

Thrift shopping is widely spreading in India due to its numerous benefits and enjoys the encouragement amongst
youngsters specially the Gen Z . In India, thrift stores first appeared on websites, apps, and social media platforms like
Facebook, Instagram, and others. Thrift store openings have also been encouraged by small local businesses. One of the
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prevalent and the chief element of thrift shopping is affordability, every nationality have some people who are not
ready to purchase the goods at their original price but the wants and desires are unchanging. Sustainability nowadays is
at its boom, nearly 71% of people are following environmentally accepted goods and products. Thrift stores also
provide antique products which were popular formerly and now they are admired as vintage or museum made
products. Thrift stores and thrift shopping are getting famed over social media, apps and people are promoting them
through every means. Thrift shopping is prominent in clothing, accessories, home décor, books, electronics,
automobiles, books

and are gaining popularity also through mouth publicity, social media and apps. These products are easily available in
flea markets and now it has reached upto online platforms also. Thrift shopping in India is encountering obstacles
regarding societal issues, people are embarrassed about its publicity. Some people are not sure about the quality o
second hand products whereas few of them are not aware of thrift shopping.

C. State Scenario

Thrift shopping is accepted nationwide so in Madhya Pradesh also and is gaining popularity amongst the people of
middle income groups and increasing in the low income groups. A recapitulation has been done over the scenario in the
state of Madhya Pradesh: An overview of three major cities of the state has been done: Bhopal, Indore and Gwalior, all
the cities are promoting thrift shopping. Citizens are engrossed in procuring vintage products, branded products and
accessories available at cut-price. These are easily available at rummage sale. Variety of stores is available in Madhya
Pradesh to bring to standstill the markets and to glance the most extravagant products out of it. The state is elevating
some online platforms also to cater the people who are attentive over apps and digital media more. Apps like
Instagram, Facebook, OLX, Quiker are widely used and scrolled by the people and feel commodious in purchasing
online. Some people have online groups associated with thrift shopping
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E. RESEARCH METHODOLOGY
1. Count of Gender

S.NO. GENDER PERCENT RATIO
1. MALE 33 33:100
2. FEMALE 66 66:100
3. OTHER 1 1:100
TOTAL 100

As per the findings from count of 100 participants66 percent were females respondents and were interested in survey of
thrift shopping whereas 33 percent were male respondents which are just half of the female respondents and only 1
percent of interviewee was from others category.

2. Count of Family income level

S.NO. (FF;“E'\F/'Q',\'%,'\]'\.'F?_'C)’ME LEVEL  bERcENT RATIO
1. BELOW 25000 22 22:100
2. 25000-50000 28 28:100
3. 50000-100000 22 22:100
4. /ABOVE 100000 28 28:100
TOTAL 100

The findings tells that 28 percent of respondents have their family income around above 100000 per month so that they
may be not likely to purchase second hand clothes and 28 percent people own between Rs. 25000-50000 so they can
purchase clothes from thrift stores but not much , 22 percent of respondents family income is in the middle of Rs.
50000-100000 but 22 percent of people have their family income below 25000 per month so there is a high possibility
of doing thrift shopping.

3. How often you do shopping for your clothes?
DURATION

OF SHOPPING

S.NO. FREQUENTLY PERCENT RATIO
1. WEEKLY 6 6:100

2. MONTHLY 33 33:100
3. QUARTERLY 48 48:100
4. ONCE IN A YEAR 13 13:100
TOTAL 100

According to the data collected 48 percent people do shopping quarterly as they are from middle income group, 33
percent of people do shopping every month as they are interested in buying new clothes, 6 percent of people do
shopping weekly because they are shopaholic and 13 percent of people do shopping once in a year may be because of

their financial condition.

4. Have you ever did thrift shopping?

PERCENTAGE OF PEOPLE
S.NO. DOING SHOPPING PERCENT RATIO
1. YES 60 60:100
2. NO 40 40:100
TOTAL 100

According to the findings 60 percent of people have already done thrift shopping which is a positive sign for the thrift
stores to grow but 40 percent of people have not done thrift shopping may be they didn’t got their choice of clothing or
they are not interested in buying second hand clothing.
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5. What is the percentage of clothes you buy come from thrift stores?

PERCENTAGE _ OF  CLOTHES
SNO.  SHOPPING FROM THRIFTSTORES T ERCENT — IRATIO
1 0-25 57 57-100
. 26-50 75 75100
3, 51-75 14 14:100
73 76-100 7 4100
TOTAL 100

According to the survey 14 percent of people buy second hand clothes as they don’t want to spend extra money over
clothes, 25 percent of people have clothes of about 26-50 percent from thrift stores as they want to do sustainable
shopping, 57 percent of people have second hand clothes of about 0-25 percent where there is a possibility of 0 also as
they don’t want to wear second clothes or they are more likely to spend money over clothing whereas 4 percent of
people have second clothes of about 76-100 percent as they don’t want to spend money over clothing and are happy to

buy old clothes.

6. Do you prefer shopping online or in physical thrift stores?

PREFERENCE OF SHOPPING
S.NO. PLATEORM PERCENT RATIO
1. ONLINE 8 8:100
2. PHYSICAL STORES 40 40:100
3. BOTH EQUALLY 52 52:100
TOTAL 100

The findings show the preference of people doing shopping physically or online. 8 percent of people do shopping
online as they have trust over the websites, 40 percent of people do shopping from physical stores as they want to look
over the clothing before being purchased, and 52 percent of people are ready to buy products from.online as well as

physical stores as they are ready to explore both the platforms according to their availability of time.

7. What motivates you the most to do thrift shopping?

TYPE OF MOTIVATION FOR
S.NO. SHOPPING PERCENT RATIO
1. AFFORDABLE PRICES 52 52:100
2. UNIQUE OR VINTAGE ITEMS 28 28:100
3. SUSTAINABILITY 7 7:100
4. OTHER 13 13:100
TOTAL 100

According to the data collected 52 percent of people do thrift shopping because of affordability, customers can enjoy
high end brands at cheap rates. 28 percent of people purchase unique or vintage items because they are fond of
purchasing items of ancient times. 7 percent of people do thrift shopping due to sustainability as clothing industry is
hazardous for environment. 13 percent of people do shopping for some other reasons.

8. How much satisfied you are from thrift shopping?

S.NO. SATISFACTION LEVEL PERCENT RATIO
1. MORE SATISFIED 11 11:100
2. EQUALLY SATISFIED 70 70:100
3. LESS SATISFIED 19 19:100
TOTAL 100

According to the findings 11 percent people are very satisfied with thrift shopping as they get clothes at the
affordable prices, 70 percent people are equally satisfied with thrift shopping as they are aware about pros and cons of
thrift shopping 19 percent people are less satisfied as they don’t find the products hygienic.
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9. Which type of purchasing you generally do from thrift stores?

TYPE OF SHOPPING DONE FROM
S.NO. THRIET STORES PERCENT RATIO
1. CLOTHING 55 55:100
2. ACCESSORIES 22 22:100
3. HOME DECOR/ FURNITURE 7 7:100
4. BOOKS 26 26:100
5. OTHER 10 10:100
TOTAL 100

According to the data 55 percent of people are interested in purchasing clothes as it is the most demanding product
amongst the people, 22 percent of respondents purchase accessories like bags, belts, jewelry etc. as there is no need
of cleanliness and maintenance, 26 percent people purchase books as there’s not a problem of hygiene. 7 percent
people purchase home décor products and furniture as most of the people take new items because furniture gets
damage after some years, 10 percent people are interested in purchasing other products like automobiles, electronics
etc.

10. What challenges do you face while thrift shopping?

CHALLENGES FACED WHILE
S.NO. SHOPPING PERCENT RATIO
1. LIMITED AVAILABILITY OF SIZES 29 29:100
2. QUALITY CONCERS 25 25:100
3. TIME CONSUMING 9 9:100
4. HYGIENE CONCERNS 27 27:100
0. OTHER 10 10:100
TOTAL 100

According to the data 29 percent of people face challenge of limited availability of sizes as at thrift stores all the sizes
are not available, 25 percent respondents are concerned about the quality as every item is not of a-good quality, 9
percent of people feel that the shopping is very time consuming, 27 percent people don’t like the cleanliness and
maintenance factor as they must be very hygienic, 10 percent of people have other problems while shopping.

11. Have you ever regretted a purchase from a thrift store?

S.NO. EXPERIENCE OF RESPONDENTS PERCENT RATIO
1. YES 48 48:100
= NO 50 50:100
3. REARLY 2 2:100
TOTAL 100

According to the data 48 percent of people have regretted the thrift purchase as they are concerned about hygiene, or
they are concerned about the quality of fabrics. 50 percent of people don’t regret purchases from thrift stores as they
are satisfied with the affordability of items at low prices, 2 percent of people rarely regretted the purchases as they
might have found the store not organized.

12. How likely are you to recommend thrift shopping to others?

S.NO. EXPERIENCE OF RESPONDENTS PERCENT RATIO
1. LIKELY 46 46:100
2. NEUTRAL 48 48:100
3. UNLIKELY 6 6:100
TOTAL 100
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As per the findings 46 percent people will recommend thrift shopping to those who haven’t done or are not aware of
the same, but 6 percent of the respondents will not recommend thrift shopping as they are not satisfied, 48 percent
people are neutral about recommendation as they are not sure everytime about the quality and cleanliness.

13. What upgrades or adjustments might motivate you to buy at thrift stores more often?

MOTIVATION FOR BUYING
S-NO. SECOND HAND PRODUCTS PERCENT RATIO
IMPROVED ORGANISATION IN )
1 STORES 23 23:100
2. MORE VARIETY IN PRODUCTS 41 41:100
3. BETTER HYGIENE STANDARDS 21 21:100
ONLINE PLATFORMS WITH BETTER )
A FILTERS/SORTING 15 15:100
TOTAL 100

Data showing 23 percent gets motivated by improved organization in stores for purchases, 41 percent of people
believe that there should be more variety in products, 21 percent of people want better hygiene standards.

F. SCOPE AND LIMITATIONS

The survey is limited only to the Bhopal city of Madhya Pradesh to gather large number of data it might be extended
upto some more cities or town, the survey could be done on the basis of borrowing products from friends and relatives
also. There’s a lot of scope in thrift shopping over social media platforms so more and more websites should be
launched which can promote second hand clothing.

G. CONCLUSION

This research describes that out of hundred participant’s majority of them are interested-in thrift shopping and they
are also aware about the value of it. Many of them responded positively on the context of variety, sustainability,
vintage items but some of them countered it negatively as they are disappointed from-the organizations because
most of the stores are not organized and there is low maintenance of cleanliness but on an average half of
participants are likely to purchase second hand clothes either from the online platform or from the physical stores as
this is an affordable options to purchase high end brand clothing.
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